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)-101 ]
CONCEPTUAL FRAMEWORK OF DOMESTIC & INTE RNATIONAL TOURISM

Theory: 60

Internal: 40

(Credit : 03)

------- disciplines with

‘ conship with other
Ecology and

Tourism concepts, definition, nature and scope, Relauc I
Sociology. Geography,

w

reference to History. Archaeclogy. Economics.

Fnvironment.

HISTORY i
i e = = N . p y —_ Saance O] UTISIN.
Brief History and Development of tounsm in India and abroad, Sigmhcance - tour

Domestic and Intemnational. Role of Government.

NI TYPOLOGY AND FRONTIER FORMALITIES:

= . s - PR Trave
Types of International and domestic tourism. Frontier formahuies. Tourism motivations. 11 1\‘?1

Agents and Tour Operators.

UNIT-IV TOURISM INFRASTRUCTURE:

Tourism —Domestic. Advent. and Religious and Tourism Sec

< Economic and Operatng

characteristics of sectors. Current Trends and Developments in maii sectors.

NIT-V TOURISM ORGANISATION:

[ourism and Travel Organizations: National and Intemational Department of Tourism,
Government of India (G.0.1.). World Tourism Organization. (WTO). International Air Transport
Association (IATA), Pacific Asia Travel Association (PATA). Indian Association of Tour

operaior (JATO), Organizational structure of Department of tourism in India.

SUGGESTED READINGS:

Bhatiz. A.K.: Tet ypment :Principles and Practices
> Bhatiaz. AK.:In ‘ourism :Fundamentals and Practices
Neoj, lasmohan ve} :Concepts and Principles

1 Qpephy, Pean Natk - Successtul Tourism Management.

DEN E1OPING TOURISM PRODECTS

11 TOURISM PRODUCTS:

o of oy

Conceptual mear jsm products. Difference perween Tourism and Consumer Pioducts,
Fiements and characteristics o Tourism Products. Tourism Production systems. [ypeiogy of
Jourism products
\1
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BACKGROUND OF TOURISM ELEMENTS:

lim f:(J]l:r,'H 'I.ii__"{‘.j‘ Resort. }Hlmalpur Hird SUI‘:(,‘[HE.!'}‘. 5\.’:”}1;:
Sea beaches ¢ Goa and Keralz )

(a) Natural Altraction National

Perk and Sundarban Biosphere Reserve

(h) Man Made Attraction: Tourism Circuits. Buddhist circuit, Desert circuit, Golden Triangle,
Taj Mahal, Red Fort of Delhi & Forts & Palace of Jaipur .

(c) Socio-Cultural Attraction — Kullu Dushara, Camel Festival of Jaisalmer, Nehru Boat Race of
Kerala, Regional festivals including Durgapuja of West Beagal and Hemis Festival of
lLaddhak.

UNIT-111 ACCOMMODATION:
Classification of hotels, types of hotels. food plans, National and International Hotel choice of
India and emergence of Heritage Hotels.
UNIT-1V TRANSPORTATION:
Various modes of transportation -
(a) Airline Transportation- Air transport [acilitics, Control of fairs and tariffs. Role of ICAO
IATA. IAAL and Domestic Air Transport .
(b) Surface Transport System — Travel suency and Tour operators. State and inter Statc bus and
coach network, Tourist Coaches and Tourist cars. Connected documentation namely
Regional Transport Authority, Insurance and Road Taxes.
(¢) Rail Transport Network — Rail Transport facilities, various steps taken by Railways to
promote tourism. special schemes of packages available, palace on wheels & Royal orient.
Facilities provides — Rail Yatri Niwas, Tourist Police, Railway Tourist Guides.
(d) Water Transport Systems — Growth and development , Cruise Ships. Ferries , River & Canal
Boats, Flv cruise — prospects of future growth of water transport in India.
UNIT-V SHOPPING FACILITIES:

771

Souvenirs. Handy Crafis of J& K. Rajasthan, UL,
and outlets at major tourist places like Agra. Delhi & Jaipur.

& Delhi. Authorized shopping. Emperiums

SUGHESTED READINGS

1 Rasha Al
Brown. Percy

2. Cravern. R.C.

3. Khokar. M.

I=

Murison. Alister

wonder that was India. Kupa & Co.Caleutta. 1992

- Indian Architecture (Buddhivi and Hindu Period)
laraporevala Sons & Co it i . Bombay.

- A concise history i Indian vt Vikas Publishing Buuse
New Delhi, 1979 .

- Splendors of Indian Dance. Iimalayan Books.
New Delhi. 1988. _

- Hospitality and Travel Marketing . Delmar Publishing
INC. New York. 1979.

c—a




UNIT-II

UNIT-111

A )-103

MANAGERIAL PROCESS AND ORGANISATIONAL BEHAVIOUR

Theory: 60
Internal: 40
(Credit : 03)

INTRODUCTION:

Meaning. scope and functions of management. process of management. schoo
thought — classical, neo-classical, human behaviour approach, decision, theory
approach contingency approach.

Is of management
approach systems

PLANNING .ORGANIZING. DIRECTING & CONTROLLING:
Concept. Objectives , Nature. Process of planning concept, nature.
concept. nature, principles and technigues of direction concept. objectives.
control. charts and manuals.

process of organizing,
nature and process of

ORGANISATIONAL BEHAVIOUR:

Concept and nature of organisation. concept and nature of organisational behaviour,
interpersonal behaviour dynamics - transaction analysis and Johri Windows. individual
differences. concept factors causing individual differences.

UNIT-IV DETERMINANTS OF INDIVIDUAL BEHAVIOR: )
Attitudes and values, concept, types sources of formation, perception. definition, major
influences of the perception process. Personality, concept, types factors contribution to
personality learning concept theories of learning, Organisational buying behaviour.
UNIT-V DYNAMICS OF GROUP BEHAVIOR AND KEY ISSUES IN ORGANISATIONAL
BEHAVIOUR:
Concept of Group Dynamics, formation of groups, Concept and theories of Motivation, Concept
and styles of Leadership. Management of change. Work measurement and standards.
; SUGGESTED READINGS: o .
i i. Peter.F.Drucker. Principles oi Management.
> Dr. C.B. Gupta. Management Concepts and Fractices.
T L M.Prasad Oreanisations] Behavior,
4 Fred)uthass.Oroanizaticnal Behavior
5. Dr. S. Sachdeva. Princinles and Practice o1 Manaeement,

6. Dr. S. Sachdetz. Oreanicational Behaviow



ECO-TOURISM : TRENDS & PROSPECTS

Theory: 60
Internal: 40
{Credit : 03)

|
LI
~ ~0 VITISTY laval — e ] : f wiigd
| Sustzinable ecotourism development — introduction, concepl. definitions. globai and ! local

la

signihicance Global warming and tounsm. poveny alleviation th vm,u--_ uou‘-dnsm Respor istble

1TNIT.N Foaionns 1-e1 s = 3 ] ] ~ent euideli 04 {
NBL-DA Feotourism market — nawre and channeiisauon. Ecotourism development ouidelines, code of

and job opportunitics.

v

ns — Intemational and National ecc tourism opportunities and prospects
n ‘13 hya Praaech Rua\.::':‘.-n.. Kerala. Skkim, ] & K. Goa. 1 mdna\\ccp Andaman and

SUGGESTED RE READINGS:

1 nses of Indian Tribal life. Sarita Book House Delhi.

2 ism Development and Resource Conserv ation. Metropotitan Pvt. Ltd. N. Delhi .

> Xs. Sanctuaries and Biospher Resenves sdia. Indus Publishing
! Anmol Publications. New !

3 Tourism Wild Life Parks Conser a. Metropolitan Pvt. Lid. New

’ ,V.\.__ .
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COMPUTER APPLICATIU
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OLIRISM
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Word span M/S i 5. £
vinT
MS-WORD
rd Processing {
Selecting text \ é
and printing. merge d Mail-Merg
page design and la b nd i \nd
ards
UNIT -1V EXCEL
Spreadsheet & Presentalio Package: Spreadsheet concep iting, saving
closing and editing workshects, entering date in celld andling operators
in formula, functions, Round(), Sor ). Average(), Max().! Count(), Sumot
10). Sumif(), Abs(), Roman ( Upper(), Lowert). L« Now(), Forn
Cells. changing dat: nment. changing font, < reating, prey

odifving
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A)-106

INDIAN SOCIETY AND CULTURE: A TOURISM PERSPECTIVES

Theory: 60
Internal: 40
(Credit : 03)

Briel understanding of Indian History. Culral hentage of India. Structure of Indian Society,

i

Caste system i India . Ashram Vyavastha

Flementary Knowledge of the chief Indian Communities and religions-Hindu. Juddhist. Jamn

- -_n-. 1 :
Muslim. Sikh, Chnstian, Tribes.

A .M ~ Loyt i1 . hil .
Elements of Indian Philosophy: Orthodox (astika) or six chiel
>hilosovhical svstems (pop . doara)
Philosophical systems (popularly known as sad- Darshana), namely.

B s il d OB TR % r 1 Pl ‘t

fimansa. Vedanta. Sankhyva. Yoga, Nyaya and Vaishesika.
Hartorvuin . ™ . . i ‘ g 1 1
leterodox (nastika )- The Chaiakavas. The Buddhists and the Jains.

Elementary knowledee of Indian An - Sculptures (with special reference- To the !n’iu vailey.
Mauryan, Sunga . ra and Gandhar schoal of Art, Satavahana. Gupta, Sculp '
other dynasties of north .:d south India- with special reference t0 the Chandellas, 1
Pallavas. Rashtrakutas. Cholas and Chalukyas). Painting- Ajanta paintings, Mughal paintings
and Rajput paintings

Indian rituals, Spirit of Indian culture - multiplicity, Unity in diversity.

——y

STED READINGS:

Acharya, Chatursen : Bharuya Sanskriti ka ltihas.
Chatterjee and Dutta - An Introduction to Indian Philosophy.

Cravern. R.C. - A Concise History of Indian Arts, Vikas Publication.
Ghosh. G.K. : Trib Culture. Vol, 11L& 111, Ashish Publication
Majumdar. DN. - | 14 Cultures of India. Asia Publications
i
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f CATION RELATIONS, COMMUNICATION SKILLS AND PERSONALITY DEVELOPMENT

Theory:
Internal:
(Credit : 02)

UNIT-] PUBLIC RELATION AND PUBLICITY:

Concept. definition, importance of public relation in tourism marketing..

UNIT-1I COMMUNICATION SKILL:
A) Meaning, importance. objectives, principles, forms. process of com
toeffective communication and over-coming barriers.
B) Listening and speaking, group discussion and interviews.
C) Non verbal expressions - Body languages. gestures, postures, facial expressions, dress code.

sunication, barriers

UNIT-III Presentations, meetings, seminars. telephonic conversations, advertisements, reports, business
letters. applications and notices.

UNIT-IV PERSONALITY DEVELOPMENT:
Concept of personality, definition, factors affecting personality, types. Introduction to personality
development, its purpose, scope and techniques. Role of family and educational institutes in

personality development.

UNIT-V Personality grooming, physical fitness, dressing sense, formal and
informal clothing, behaviour with male and female clients, behaviour in
office.

Suggested Readings:

1. Bhatti. 1.R.: Dvpamics of Successiul Personality Development and Projection (Second Edition). Pearson
Edvration India

102 : ASSIGNMENT (Credit : 01)

109 : SEMINAR (Credit : 03)

110 : COMPREHIENSIVE VivA (Virtual Credii) (Credic s 04
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\)-201
FINANCIAL MANAGEMENT

Fheory: 60
Internal: <0
(Credit : 03)

NTRODUCTION

ept of Finance and Accounting function. Types
eclives, org

ganmization and responsibilities of finance function. Role and status

Ve I orgamZation structurg

\ ¥ 1™ “ "y
of lLinancial decisions, importance,

.‘f

hnancial

~ AT TERNS OF FUNDS REQUIRFMENTS
S term, medium-term, and long-term financial planning. Capitalization . Types of secunt
reir evaluation from income, Risk and Control point of view
UNIT TAL STRUCTURE PLANNING:
oaches to capital structure objectives and determinants of optimum capital structus
. operating and financial leverage analysis.
N APITAL BUDGETING:
cess and methods  of ranking, invesunent proposal management of corporate debt capacity
vidend, decisions and dividend policy.
NIT- WORKING CAPITAL MANAGEMENT:
[ working capital, Management of inventory and Accounts Receivables, Tools &
analysis of working capital.
QLI ) READINGS
Pandev, [.M.: Financial Management, Vikas Publication.

Financial Management.

MBA(TA)-202

i Financial Manacement.
MARRKETING MANAGEMENT -J
.
Interr
“ red {1«
v el
1) i ( ( I 't piag
Mix
A AING MARK] WG OPPORTUNITIES

W : y Research © Definition. Stomficance }Jr‘ cedure amd Seon
v 1 ) Y .
A Iromunenit Hitlou 0 1w Miero and Maci seanning

Ironment

\C Y



W T

UNIT-V

Forecasting Market Demand: Estimating current and future demands,
Market Segmentation: Pattems of market sepmentation, Procedure,

Product: Concept, Classification, Product Life Cycle ( PLe
Pricing: Objective, Selecting a Pricing Method Inmnlmnll Pricing.

FORECASTING MARKLEL DI MAND AND MARKI:T SEGMEN JATION:

Bases for segmenting

consumer markets
Product Ihfferentintion and P roduct Positioning.

PRODUCT. PRICING AND DISTRIBUTION STRA GHS:

. Branding and P ackaging.
Price Discounts and

Allowances.
Distribution: Channel management, Retailing. Wholesaling and Physical distribution.

COMMUNICATION AND PROMOTION STRATEGIES:

Communication: Process, Barriers in effective communication. Channels of commumcation.

Promotion: Advertising, Sales promotion, Personal selling. Direct marketing.

SUGOGESTED READING:

.

~

4

Kotler, P., Marketing Management, Prentice Hall.
McCarthy/Perreault, Basic Marketing.
Grashof, Brogowics, McCarthy, Reading in Basic Marketing.

MBA(TA)-203

BUSINESS RESEARCH AND OUANTITATIVE TECHNIQUES

Theory: 60
Internal: 40
{Credit™ 03)

CONCEPT OF ¥} 11 & RESEARCH PROBLEM
T . Jipent feenrs il
Concept of Re el Celoctian and fermulation of 2 Rescarch Preble

T-C'r_'\};..f,'] _E VEGTEEN 4w r\ A ! :\ (“Ql ] !"{_’-r”*}»‘.

Research Desien . Concept and types. Survey and its Methods : Universe Census method.
Sample Method. vpes of Sampling Techmque, 1ypes of Universe. Data Collection : Primary
data - concept. dircet personal investigation. Indirect oval inv estigation. loca) report. schedules
and questionnai ¢ s Drafting of questionnaire: measurine and scaling techniques: Secondary data
~ Source of secundary data. cditing and scrutinizing of sccondary data.

HYPOTHESIS : ll ‘\i QF SIGNIFIC. ANCE: -

Hypothesis: € : L\pv- of h}pulhtw tormulation of h\polhecr Jest of sienificance n

st an

Hypothesis: Coneopt
- n} test ot “‘.| \\][1\-\.-- . \' W asEe AN

10‘1:._‘1\.' bal'np!u(/,—n.n. wal \u \I‘Jhlll\.dﬂ\.\. ]1| TR itk T\,.i‘."'-'i'l;'.
ene sample (F-iesn Meanine and uses of chi-square fest. standard erroy
2N
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FUNDAMENTALS OF STATISTICS:

Averages as a measuce of central tendency Mathematcal averages: Arithmetic mean, veighted

mean. Mode, Median. Standard Deviation, Mean Deviauon

CORRELATION AND REGRESSION ANALYSIS

Concept and importance of correlation, types of correlation
by Karl Pearson: Regression Analysis

SUGGESTED READINGS

t2d D

wh

S P.Gupta&Kapoor. Statistical Methods.Sultan Chand
N.K.Sharma. Statisucal Tecchmques,Mangal Deep. Pub.Jaipur
C:lrﬁme & Slater. Quantitative Methods for Business Decision

1 1R

Richard. Lewin. Statistics for Management,Prentice hall
Dr.S.§ ;lchd-:\'e. : Quantitauve Techniques.
Dr. S. Sachdeva : Business Statistics.

MBA(TA)-204

UNIT-1

MADHYA PRADESH TOURISM

_co-elhcience of correlation meti hod

Theory: 60
Internal: 40
(Credit : 03)

\ladhya Pradesh- Its Geography, Geology. Climate, Flora, Fauna, River, Mountain.

UNIT - 11
Briel History of Madhya Pradesh- Ancient, Medieval and Modern wit special reference to tourism perspective.

Heritage, Pilgrimage, Sanctuarics. Nal onal Park and Fair and Festivals of Madhya Pradesh.

1°%5 !\'
cture Management o1 vurism in Madhya Pradesh. | ransport. Accommodaiion. Uther Facilines
3
‘4T 4 ] | : 1
i ] e Y
Suvoesied Readings:
atacharya, D K. . Ancien: Geography of M.P )
2 dour. Promila M P Fk Bhugolid Adhyan
oh R.L.: Reamaonal Geoor India { Relevant Chapter)
tricts Gazetics of M
- Publications of At b sl al durvey « fIndia
 RK.M P ka Puroin ¢ sanerah Crapth
Fouriem Pelic: Rej !
»T.D. Publications —
A1 { , \
’ i 1
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(TA)2006

TRAVEL AGENCY AND TOUR OPERATIONS

‘:!r f 1
! ) 1) I
|y
| ) 0l 51 I
Preparation of Itinerat
icket Rail ri
) \“.HM'I”]:'HI louris
!
(\ [ransportation, Accom a1 ind other auxil

(Vi) i“w"'-!‘l‘li" | rofessional ki " X|
Gl |i||\'|1"||‘|' R ]
Lcononmi o Travel agency in | 10T proics

ANISATIONAL STRUCTURI
Wb th | ra nt 1 Lour

\ceommodation providers

Aichines  (IV) Natonal and  International

() lll l’,\l

( ;flf\iﬁ' y CIC
UNIT-I\ [LEGAL RESPONSIBILITIES AND INCENTIVES

| responsibilities of Travel Agents. Difficulties of Travel Ag

. . " anad ‘1 Y3 ¢ o | - ]
Incentives—Remuncration and LFaming.  Fanuhanzatior -
Iteratre for Travel Avency business. State and Iravel aeency
LINIT NAIENT AND TO <
a1 R i - i g . PTROEY | nad N1 > 3% anpn v i u : "
mtoacnviies of the Lo anda Slate Govermmen | it

Faveiem Industry with specia 10 the Objecves

(1) 1o

sIerence

PRSI (11 ) Nt

iy Ol

SUGGLSTED REAGING:
i, Chaticijec : The Indian Travel Agemt
Neoi. Jagmohan : Travel Agent & Tour Operation.

207 : ASSIGNMENT (Credit : 01)

208 : SEMINAR (Credit : 01)

209 COMFREHENSIN E VIVA (Virtual Cridit) (Credit -

s N

o
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(Credit @ 0

wrency exchange, tratn
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Guidelines and
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MANAGEMENT OF HUMAN RESOURCES

Theory: 60
Internal: 40
(Credit : 03)

INTRODUCTION TO HRM:
Definition, scope.

objectives, functions, origin of human resource management. challenges ol
Modern human resource

management - technological. economic. dunugtaph.u. culwral and
governmental.

99““111011: process Jnd nnporlance strategic ]mnmn resource pl;‘-.nning. job analysis. description.
specification, recruitment, selection, placement and induction process. Employee traming,
executive development. career planning and development, performance appraisal.

UNIT-II1 JOB COMPENSATION:
Tob cvaluat‘on image and salary administration incentive plans and tinge benefits, promotion,
demotions, transfers, separation. absenteeism and turnover.

[T-1v WELFARE OF EMPLOYEES

Human Relations - An overview, social security. work-life balance, quality of work
eparation of 2mployvees, managing emplovee turnover,

.*_\ RELAT H"l\q

v M e

sctives d woreaches 0 human celations. amplovee grievances and discipline.
d empowerment. collective bargaining and its process.

articip

SUGGESTED READINGS:

i. V.P Micheal, Human Resource Management & human Relanons.
2. R.S.Dwivedi, Management of Human Resource
; L,._ C .B. Gupta. Human Resource Management.

MBATA)-302
TOURISA ALSRKETING AND CON UNMER BEHAVIOURI}

Theary: off
Intersal: 40

{(,.['(\‘.‘- ¥ I.:J

1INTT.) INTRODUCTION:
Hospitality marketing. 1ourism marketing. Sen ice markeune, Managemem sirategies for service
industr

INIT-1 MARKETING INFORMATION SYSTEM AND) RESEARCH

Compur appiicaiion m tourism NS, Importance of markeuny research in oursm indusisy.
Ceannino the differert mijera and mocrs touriem oot rdnment.

LY
—+ \ | \



PRACTICAL IMPLEMENTATION OF TOURISM MARKETING:

Case study. Product Levels & Product Life Cycle - Related -

Market Sepmentation & Targeting -
marketing intermediaries, Effective ways for working with

strategies, Pricing strategies, Tourism
tourism marketing intermediaries, Promotional activities in tourism marketing.

[T-1V DESTINATION MARKETING:
Globalization of tourism industry, Management 0
monitoring the tourist market, Organising and managing tourism marketing.

[ tourist destination, Segmenting and

UNT T\ CONSUMER BEHAVIOUR:

Coneept, Models, Individual determinants of consumer behaviour, Environmental influences ‘on

consumer behaviour. Consumer involvement in the buying decision.

SUGGESTED READINGS:

1. Holloway, .C. & Plant R.V. : Marketing for Tourism Pitman.
2 Lumsdom, Les : Marketing for Tourism, Macmillan.
3. Kotler P. : Marketing for Hospitality & Tourism, Prentice Hall.

MIBA(TA)-303

WL ANNING, POLICY AND DEVELOPMENT

Thenrv: M
Dnternat 40

(Credit: 03)

UNIT- Planning for Tourism, H.R.D., Planning Tourism resorts, planning at Regional head, National

level and International level.

UNIT-1I National and International Tourist Organization planning for Tour components and problems of
standards.
UNIT-HI] International Touri< - irewth. characteristics lssves. Prohlems. Processe and faciors cifacling

intcrinationat BUsi

SR Planming lor Ecology anu knvironient proteciion. planning for vouth and sports tousm
[T 1 ' . wodo o Intermancasd saiety, hcalth and hygica, sudiwatdicaton ol

MErT IO O]

nmmigration proce

C1GGY STED READINGS
Negi. DrJagmohan : Tr. ¢} Agency & Tour Operaton
Negi, Dr.Jagmohan : Tourism & Travel Concepts and Principles.
egl, Dr.Jagmohan : 1ounsm Pevelopment & Resouree ¢ ongervation,

\
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(TA)-304

BASIC CARGO RATINGS & DOCUMENTATIONS

Ii“'ljl'.r: (1]
Internal: 40
o redit 2 03

Familiarization of Cargo Tariffs. Rules regarding cargo acceptance lo
dimensions / currencies. Chargeable weight and prin iples ol cargo rates
Bt o N . . i A ¢ Val {
UNIT-1I General Cargo Rates: Concept and rating, speaific on.modity rates. Valuatio

Bill. Disbursement (DB) and charges collect (CC) fees . Government GOCHl

UNIT-11 Shipping Bill & other Export/ Import formalities including Customs formaine:
UNIT-IV Aircraft Cargo configuration and capacity Familiarization. Cargo needing spec jal attention

(special Loads). Live Animals Regulations. Introduction to dangerous regulations

UNIT-V Cargo Agency Sales Reports, Cargo Agency Commissions. Basics of Customs Regulations &
Acts with reference o Cargo.

SUGGESTED READING:

e The A Toroo TutT TACTY Rates Book thi-annual) Rate Books worldwide (P iished cvery 1wo
neinths Qe Bouks North AmericalPublished every two Months)

b} ~ I T

L AT A tve aimals Regulations manual(Annual)

ATA special Loads Manualiannual)

MBA(TA)-305
FOREIGN LANGUAGE (FRENCH)*

.I;IICOI‘)': 60
Internai: 40
(Credit : 43)

UNIT-] Translation of simpie sentences from French into English.

ENET-T Transiation of wmprie weatences from Enghish vto French.

UNIT- 11 Question: ka-cd o orammar of unit 1. wnit 2 ood unit 3 of the preserihed |

VINIL-1V Questians nn the lessons of unit 1. unit 2 and vnit 3 of the preseribed hook

UNIT-V Dialowue writing on a topic taken {rom the first 3 unns of the presenibed

book
.
BOOK. PRESCRIBED
] lackv Girardet. fean-Marie Cridlig, Panorama (Pan Iy Uit 1 Unit 2 and
Unit 3.

2. Imtial - Pang-| N \ !

i 4 —1 § \ \ | y N .
1 / Lt ' I & i
A ;] €] A Ay ! d i\ il
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¥ Bonne Route
Sans Frontiere - Part |
Dictionary : L.arousse, Cassels, Oxford, Collins.

MBA(TA)-305
FOREIGN LANGUAGE (ENGLISH)*

[heory: 6U
Internal: 40
(Credit : 03)

UNIT-I

Basics of English communicating skill, need of communication skill for managers. aids 1o correcl En:
unciation, clear articulation. developing reading skill, predicting
d structuring of ideas, S0

speaking. correct pron ouessing, correcting
unds of english.

writting aids. characteristic of correct english writting organising an

UNIT-11
Comprehension, application, essays, aeneral letters, notice, Messages.

UNIT-1HI

aihics in sales messages.

& Cienesy, St 1 COUrLesy, correctness
- S TS B Tt CHil
i I'r.iy
i T-1V
Faartaof lett i ! W letters, »ivle ind :'a'w:‘:‘.x:_:f..ce‘:;u:u'iuszmd replies
& e JOTIEES, RS LRI complains and wfjustments.

sonal interviews. group discussions, personality development and grooming.

Muetngs, mites po

(0 identify topics of interest and make oral presentations infront of

students are requested
aurse instructors should evaluate the presentation skill and suggests methods of improvement.

o T o AR g N, Ip— ey e Ariat1e AT ame Aafweitten N T O P
3 The repart is cvaluated cn various dimensions 0f wrillen & suggesticns for
pmpror emer! fered.

3 G diseussions for effective communication and improving eng

oruaani-ed b crrpctor and ey atuated v o SlUGEnTs s we

SUGGESTED READINGS:

Basic i3usines: Commiunication - Robert Maarcher

Fffective Busincss Communication - Muirhy
Excelicnec i ibunincss Communication - 1hiili
Feeentials of Busimees Communication - Ratenidra Pal & 1Sk

Business ( ommunication Management - D.D. Sighal. V.K. Mil[&l\l. N.C. Garg. V.5, Vyas,

| i At N x
|- ‘.71 . 3 ol et g . b



SALTA)-306

MEETINGS, INCENTIVES, CONFERENCES AND EXHIBITIONS (MICE)

Theorv: 60
Internal: 40
(Credit : 012

» AN r { | et 1
= P 5 - - > - JC
v} -t L = } i f. 4 i -~ "
=
1 it = nark et enti C
a ~ONTY - 'l O T 1
s - UK C( Chiil T I ICTHalu CIC He 5
L ¥ Lk ey St da o
ievelopment 0} the industry [he economic and social signiiicance ol Lo 11 in I

conventions on local and national communities. Intematic

UNTT e association market: future trends of )i yovernment assecialions
1 e . TP | T T
1al suructure of { ns. Financial structure Ol associations. latermationa.
ciations market
. 5, .
VHICS. 2r-raidicd
nager, organization
» planners. convent
nlin
titio ¢ eeting professtonals. meeting & convention check lsts.

Development of convention hotel sales and marketing plans Hotel convention service
panagement.  Transportation:  group  fares, airline negotiations, extra services, cargo

cnsportation. Food and beverage planning and operation management. Incentive tours: major
1 gep - B o
incentive market in the world. Basic infrastructure requirements for organizing incentive tours.

SUGGESTED READINGS:
I Albert and Zamke (1985). Service America! Wamer
- Coleman. Lee Finkle{1991). Power housc conleiencs, 1o of ABEMA.
jovie. Dorf and Jones (5293). Manag cziional mstiiute of
207 - FIVER SYEDY (Credit : ﬁﬂl
108 : COMPREHENSIVE VIVA (Virtual Credit! (Credir @ ()
| § e
i f"'f‘_'/
‘ - ol i
¥ e ¢ o il {
¥ - :
o i
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0 y i
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UNIT-I

UNIT-1

7

N

R

vV

ACTA)-4u]

ADVENTURE TOURISM OPFERATIONS

A
1 Adver

Definition, S O trends and ¢ im.-.:lz il
Beginning of Adventure wourism in India
Sanctuaries, Bio

Wild hife Tourisim, National Parks

Mountaineering, Trekking, Sea Beach, and lshand

impact Assessiient

{
1 (

Theory: 64
Internal: 44
(o redit “'-)

e T ourism

ere feserves, Manne Parl

surism, Conecept of carrying capacity and

Winter Sports, wiler-sports, Zera- sports, Youlh [ ourism, .',]'ml'l foursm

and other avenues of Adventure Tourism and Wild

Fxisting Infrastructure for Adventure and wild Tile
wirtsin e nd e fTmportance of Human Resour
\ N | Ui 15 \|1 Frrinimy "l
"
J 1
I I
i

BUSINESY POLICY

BUSINESS POLICY-AN INTRODUCTION:

Nature, importance. purpose and objective of busin:
Levels of strategy.

of  strowoie decrsion making, Paiterns

STRATEGY FOPMULATION:

Frviropmental  Aperosal-components. e

Oreanizational appraisal — Organizational. Capabali

e

AN OVERVIEW OF STRATEGIC MANAGLEMENT:

i

ife Tourism

tourism, Future prospects of Adventure

o ndia

Theoryv: 6i)
Internal: 40
(Credit : 03)

s policy. Various terms in business policy,

,.

behaviar, Proces:

ni| L TRl

al,

Strategic

1 scanning, T

enyIro

lactor. orgamzational. apprais:]

alternatives- modernization strategies, diversification strategies, integration. merger and joint

vepture. Strategic ( hotce-corporate portfolio ana

choice,

STRATEGY IMPLIMENTATION:

Preicct and proo cdiral implemdntation, ot
stryctures. opeanization. Desion and
| | : i
/’ | )
- : /\ e

I

vsis. SWOT analyeis, factors i siralegic

P T ' et 18 ‘ ¥
HNPICICIAUON-no dciuiul ol iadidiiniing,

Functional Impleme ntation
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W

chanee]

/
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% Policy. Behavioral Implementation

L) Liale (4N i

Ucs and business ethcs

e 2 3 AN a1 and control
wrol. Operational control-process of evaiuauon and control.

3. Dr. S.Sachdeva. Business Poliey

MBA(TA)-403

TOURISM IMPACTS

Theorv: 60
internai: 40
(Credit : 43)

i il OF 0L 1%
O, N [
niroduction "o demand for rourism patterns. Paterns and
snaraciersiios ol the supply of rourism.
Jetermcins sons of Tourism demand. Tmpacis of tourtsm at the destination. Factors
g The luture of tourism business.

Emergence of mass tourism in modern world economic and other factors.

UNIT-V Tourism Impact Assessment: Organisation, Research issues, Impact studies, Relationships,
Economic benefits. Environmental impacts, Social- cultural impacts etc.

SUGGESTED READINGS

il & Morisson :Tourian Seiems

7 Cath Pranpath - Co- - Mangeen
. g . p
i OUriss . 1€

4. Sharma. LK. :Tourism Pleerine And Managemeni

3. Mclontosh . R.W.: Jaunsme Principles And Practices

Chattopadhyay. Kunal : i-conomic Impact of Tourism Development

vAn indian Expericices

Smha, P.C. : Tourism Manazement

1)
]
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SA(TA)-404

FOREIGN LANGUAGE (FRENCH)*

Iheory: 60
Internal: 40
‘Credit : 03)

T tasing ofa ol ) ; - : : i
Lranskation of & simple passage or sentences from French into Fnelish

R =8 §)

UNIT-1I

Translation of a simple passage or sentences from English into French

UNIT-HI Questions based on the grammar of unit 4. unit 3 and-unit 6 of the
prescribed book.

UNIT-IV Questions on the Jessons of unit 4, unit 5 and unit 6 of the prescribed
book.

M-V [ a4

Lelter writine formal/informal.

i Witk ?
W Cossets, Oxrord, Cotlins.
MIBA(TA)-404
FOREIGN LANGUAGE (ENGLISH)*

Theorv: 60
Internal: 40
(Credit : §3)

UNIT-§

speaking kil - vacabulary reading oo W S < {0 COrTec

WilHine. ponctustion, srammaiical crrars, tenses inhnive s apd particir les

UNET-TE -
Fesavs. comprenension. general student letters, applications. notice. reports.

UNIT-IH . _ . o
Intraduction ta communication. effective communication. barriers of effective communicas
communication. ¢csseniial neede of etfective communication. Clarity. completeness, con

1. 1orms ol

. courtesy,
5 1OE O,




{T-1Y

UNIT-V
discussions

Note:-

;)

L. The students are requested 1o ides tify topics of interest and make 014l presentations intront /
teachers: The course instructors should evaluate the presentation skill .uhl suggests methods of improvement
- The report 1s evaluated on various dimensions of written communication. suggestions for
improvement will be offered.

3. Group discussions for effective communication and i improving english language will also be
organised by course instructor and evaluated in which students has to puluzm

1 i 1 {letter - huciness |etier
¢chanical structure and parts of letter, style, format and punctuation. Kinds of letter - business Jette
(ters. enquiries and replies. Application letters correspondence and confirmation letrers

v o ' - L AtrEa P ofimais Firng f 1 —_—. Ao e 1]‘--\'jT[‘|'_-"__._‘. QU[
Report writting, importance of reports, special features of reports, typ ' FEpolt "y -

{

SUGGESTED READINGS:

Basic Business Communication - Robert Maarcher

' Ettective Business Communication - Murhy '
; isiness Communication - Thyill
Pisiness Commuication - Rajendra Pal & 15K
it dataement - 0.0, Singhal, V. Mittal, NC. Garg, V.3, Vvas

UNIT-

UNIT-1

UNIT-1

UNIT-TV

VIETRACTION VIANAGE MVIENT

Theorv: 60
foternal: i
(Credit : 23

LYPES OF ATTRACTION: ok
Natural and Man-made, Different categories of attraction - Historieal buildings, gardens,
museums and art galleries etc. with emphasis on India.

Attraction of wild life & other attractions. Iike National Parks. Zoos. W ild-Life sanctuaries.
Country Parks, Leisure Parks. Visitor centers etc. Desert Safarj - Hiking or Skiing. River Rafii ng.
.unumalmcung eicC,

I

T
D R T e R j 5 - & % z

Planning a "nd I‘Lu.‘ Rocreational activites and sacilies, Fersonal Creanizationat &

human relations. From of she House managemient, |lonse Keeping F&B laund: ry, Lne

raul

Accounting and purchasing. Safetv and Security. Resort mark: eting & Promation,

Tourist itinerary preparation. tour costing, tour co-ordination. Roie and

Responsibility of a tour guides. Main pre-requisites of a guide : courtesy Behavior, Dress ar: of

cuiaucung sightseeing wurs in an informative [\
arud ent riaining wav L ~
}{,H_.‘ Sl i )
Thia e }
- S ] ‘\j//




GUIDING SKILLS-1:

Escorting group movements, Escorting VIPs and special interest Groups. Handling Tourist
compiaints safety & security of tourists, First Aid.

JGGESTED READINGS:

1. Anand, M.M. : Tourism and Hotel Industry in India
2. Boordman, R.D.: Hotel & Catering - Costing and Budgeting.
3. Kohali. M.S. : Mountaineering in India.

Negi, Jagmohan : Tourism and Travel — Concepts and Principles.

5. Singh. T.V. & Kaur 1. : Studies in Towrism. Wild Life & Park Conservation.
C\ﬂO\ Viva-Voce
406 : INDUSTRIAL TRAINING(Credit : 0§)
407 : COMPREHENSIVE VIVA (Virtual Credit) (Credit : 04)
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