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Unit-I
1. Define integrated marketing communications. Briefly discuss each element of

the integrated marketing Communications plan. 14
Unit-II

2. What is meant by advertising budget ? Discuss essential features of advertising
budget.       14

Unit-III
3. Describe in detail the meaning and importance of a creative strategy in

advertising. Give examples. 14
Unit-IV

4. What is the importance of psychology in advertising ? Mention the elements of
advertisement effectiveness. 14

Unit-V
5. Discuss the role of sales promotion in the marketing mix. What are the various

types of sales promotion techniques ? 14
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