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uksV& lHkh iz'u gy dhft,A

Attempt all questions.
[k.M ̂ v*

(Section ‘A’)
1. foi.ku dh izœfr] {ks= rFkk egRo dks le>kb,A 13/16

Explain the nature, scope and importance of marketing.
2. miHkksDrk O;ogkj dk {ks= rFkk egRo le>kb,A 13/17

Explain the scope and importance of consumer behaviour.
3. fuEufyf[kr ij laf{kIr fVIif.k;k° fyf[k;s %  14/17

(v) miHkksDrk ,oa vkS|ksfxd eky
(c) mRikn fu;kstu rFkk fodklA
Write short notes on the following :
(a) Consumer and industrial goods
(b) Product planning and development.

[k.M ^c*
(Section ‘B’)

4. ?kjsyw foi.ku o vUrjkZ"V™h; foi.ku esa vUrHksZn dhft,A 13/16
Differentiate between Domestic Marketing and International Marketing.

5. u;s mRikn dk fodkl djus esa dkSuls dne mBk;s tkrs gSa \ 13/17
What steps are involved in development of a new product ?

6. fu;kZr foi.ku esa ewY; fu/kkZj.k ds dkSu&ls fofHkUu mÌs'; gks ldrs gSa \  14/17
What can be different pricing objectives in export marketing ?
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