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uksV& lHkh iz'u gy dhft,A

Attempt all questions.

[k.M&v (Section-A)
1. foi.ku okrkoj.k dh foLrkj ls O;k[;k dhft,A  13/16

Describe the marketing environment in detail.
2. cktkj foHkfDrdj.k ds vk/kj rFkk egRo dks le>kb,A 13/17

Explain the bases for and importance of Market Segmentation.
3. ¶O;olk; dh liQyrk ;k foiQyrk mlds fofHkUu oLrqvksa ds ewY; fu/kZj.k dh uhfr ij fuHkZj

djrh gSA¸ foospuk dhft,A  14/17
‘‘The success or failure of a business depends to a large extent on its price
policy.’’ Discuss it.

[k.M&c (Section-B)
4. eky cspus ds fy;s fons'kksa esa forjd fu;qDr djus ds xq.kksa o nks"kksa dh foospuk dhft,A

13/16
Discuss the merits and demerits of appointing distributors in foreign
countries for sale of goods.

5. vUrjkZ"Vªh; foi.ku esa iSdsftax dh D;k Hkwfedk gS \ 13/17
What is the role of Packaging in international marketing ?

6. fons'kh fofue; fcy dk D;k vFkZ gS \ blds i{kdkj dkSu gksrs gSa \  14/17

What is the meaning of foreign bill of exchange ? Which are the party to it ?
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