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M- GHT YT ®A SHifm

Attempt all questions.

GUus-3H (Section-A)

1. foqum ardeRe &t fawr 9 saren sifsg) 13/16
Describe the marketing environment in detail.
2. SR fauferrtor & SMYR qe Heed ol GHEEU| 13/17

Explain the bases for and importance of Market Segmentation.

3. “HIEME w! Fherd A fawkard 3ueh fafa= srqgstl & qou faior st fifa o feR
FHdl 21" ferere Hifsu 14/17

““The success or failure of a business depends to a large extent on its price

policy.” Discuss it.
WUs-d (Section-B)
4. WA d9d & T fojen o fame fgea & & o0 9 ] o1 foa=mr st
13/16
Discuss the merits and demerits of appointing distributors in foreign

countries for sale of goods.

5. ST foque § YRS et e qfiveR ® 2 13/17
What is the role of Packaging in international marketing ?
6. faieft fafw faor &1 = o1ef 7 2 30 YaR & B T 2 14/17

What 1s the meaning of foreign bill of exchange ? Which are the party to it ?
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