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ZmoQ> … g^r àíZ hb H$s{OE&
Note : Attempt all questions.

IÊS>-A / Section-A
Q.1. {dnUZ H$s àH¥${V Ed§ joÌ H$s {ddoMZm H$s{O¶o& 13/16

Describe Nature and Scope of Marketing.

Q.2. Cn^moº$m ì¶dhma H$mo à^m{dV H$aZo dmbo KQ>H$m| H$s {ddoMZm H$s{O¶o& 13/17
Discuss various factors effecting consumer behaviour.

Q.3. CËnmX OrdZ MH«$ H$s AdñWmAm| H$mo g‘PmB¶o& 14/17

Explain various stage of product life cycle.

IÊS>-~ / Section-B
Q.4. {dkmnZ ³¶m h¢? {dkmnZ H$m ‘hËd g‘PmB¶o& 13/16

What is Advertisement? Explain its importance.

Q.5. H$s‘V {ZYm©aU H$s {d{^Þ {d{Y¶m| H$mo g‘PmB¶o& 13/17
Explain various methods of price determination.

Q.6. ^maV H$s Am¶mV {Z¶m©V Zr{V H$mo g‘PmB¶o& 14/17
Explain import and export policy of Indian Government.
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