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APPLIED ECONOMICS
Paper - I & II

Principles of Marketing / International Marketing
Time : Three Hours

Maximum Marks : 40+40=80 (For Regular Students)
Minimum Pass Marks : 33%

Maximum Marks : 50+50=100 (For Private Students)
Minimum Pass Marks : 33%

ZmoQ> … g^r àíZ hb H$s{O¶o&
Note : Attempt all questions.

IÊS>-A / Section-A
Q.1. {dnUZ AdYmaUm go AmnH$m ³¶m Ame¶ h¡? {dnUZ H$s CËnmXZ A{^‘wIr AdYmaUm Ed§ J«mhH$moÝ‘yIr

AdYmaUm ‘| AÝVa ~VmB¶o& 13/16
What do you understand by marketing concept? Explain the difference between production
oriented concept and consumer oriented concept.

Q.2. Cn^mo³Vm ì¶dhma Ho$ joÌ Ed§ ‘hÎd H$mo g‘PmB¶o& 13/17
Explain scope and importance of consumer behaviour.

Q.3. ~«mÊS> {H$go H$hVo h¡? EH$ dñVw Ho$ ~«mpÝS>¨J Ho$ bm^m| H$m dU©Z H$s{OE& 14/17
What is Brand? Discuss the advantages of Branding of product.

IÊS>-~ / Section-B
Q.4. AÝVam©ï´>r¶ ~mOma Ho$ ñd^md Ed§ joÌ H$mo g‘PmBE& 13/16

Explain nature and scope of International Marketing.

Q.5. AÝVam©ḯ>r¶ {dnUZ ‘| CËnmX H$m {Z¶moOZ ³¶m hmoVm h¡? BgH$s Amdí¶H$Vm ³¶m| hmoVr h¡? g‘PmBE& 13/17
What is product planning for International Marketing? Why is it needed? Discuss.

Q.6. AÝVam©ï´>r¶ H$s‘V {ZYm©aU H$mo n[a^m{fV H$s{OE Ed§ AÝVam©ï´>r¶ H$s‘Vm| H$mo à^m{dV H$aZo dmbo KQ>H$
~VmBE& 14/17
Define International pricing and factors influencing International price.
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