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George E. Belch, Michael A - Advertising and Promotion
Tata McGraw-Hill Publication.
Julie Anne Lambert - The Art of Advertising. University of Oxford.

Daniel Yadin — Advertising -Pearson Education India.

John Caples - Tested advertising methods - Good reads.
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Moham M - Advertising Management.
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Daniel Yadin — Advertising -Pearson Education India.
John Caples - Tested advertising methods - Good reads.

Moham M - Advertising Management.
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8 Sontakki — Advertising —Himalaya Publishing House.

Belch & Belch — Advertising & Promotion — Tata McGraw Hill.

1. U H I 7 A [{ig - By o s - vedr e, smrT

9. Sharma and Singh — Advertising Planning and Implementation ~Prentice Hall
10. Mahendra Mohan — Advertising Management — Concepts and cases —Tata McGraw Hill.

11. 8§ H HKazmi, Satish K Batra Advertising And Sales Promotion

12. Akaker, David A., Batra, Rajeev and Myers, John G., Advertising Management, Prentice

Hall, New Jersey, 1996
12 R T Aol @R THIRT Jeae|
2. sgsifa Rives <rewht a9 e
01- https://www.exchangedmedia.com/
02- www.afags.com
03- www.adage.com
04- www.agaa.org
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https://www.classcentral.com/subject/advertising
https://alison.com/course/advertising-your-business-online

https://cursa.app/free-courses-marketing-hindi-online

https:/ivictoriousdigital.in/free-digital-marketing-courses/
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Format for Syllabus of Theory Paper

_ Part ‘A’ -Introduction. . _.
Program: Certificate | Class: B.Com.

Session: 2025-2026

iRt

Year: 1 Yeaf’

Subject: Advertising, Sales Promotion and Management

1 | Course Code

2 | Course Title Advertising

3 | Course Type (Core MD - 1(3)
Course/Elective/Generic
Elective/Vocational/.....)

4__ | Pre-requisite (if any) Open for all

S [ Course Learning outcomes | Students will be able to explain the following by the study of
(CLO) this subject:

* History of advertising in India

* What is advertising medium and how many types are there?
* What is the effect of medium in advertisement?

* What is advertising budget and how to make it?

* Which are the regulatory organizations of advertising and
what is the advertising message?

*Job opportunities in advertising and sales management

Credit Value 3

7 | Total Marks Max. Marks: 100 Min, Passing Marks:35

=,

- Part B: Content of the Course . .. - SR
Total No. of Lectures- 45 (3 hours per week):
Unit Topics No. of Lectures
1 Development Journey of Advertisement: Indian scenario. Concept and 09

importance of Advertising, Advertising function and objects, Type of
Advertising, Commercial and Non-Commercial Advertising.
Recommended activities

Correlate the inscriptions available at historical places to the
advertisement

Make an advertisement for the sale of mobile

Compare commercial and non -business advertisements based on food
quality

2 Advertising media, Different types of media, Media planning, Role 09
and impact of Advertising agencies, Relationship with clients.
Recommended activities

How to make advertisements for cinema and radio on cricket
Stages of starting their own advertising agency

Make advertisement on the ill effect of fast food and loss of cultural
values for children

3 Advertising budget, Factors affecting advertising expenditure, Ethics 09
and code of conduct in advertising.
Recommended activities

®‘G& DR. PRAVEEN G % Qdf”
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Make banners on college chalo campaign
Mention the code of conduct on the advertisement of intoxicated

goods
Mention of moral ethics on advertisement of tobacco substances
4 Classified and display advertising, = Comparative Advertising 09

Regulatory agencies-Advertising Agencies Association of India
(AAAI), The Advertising Standards Council of India (ASCI)
Recommended activities

Go to an advertising agency and understand its functioning

Sample advertisement for jewellery decoration
Compare any four advertisements of four wheelers
“ No bindi no business campaign ” Analyze it

5 Advertising message, Elements of preparation of advertising massage, 09
Print copy, Broadcast copy, Copy for Direct mail.
Recommended activities

Use of scroll technology to give any message

Advertising message for tourism development in Madhya Pradesh
Do advertisements in Indian E Media demonstrate national pride?
Write report.

Ke ‘ qrds/Ta s: _Advertising,

B

Advertising function, Advertising Agencies. Ethics of Advertisement
i Part C-Learning Resources. _ o

Tekt Books, Reference Books, Other resources

01 Suggested Readings:
I~ George E. Belch, Michael A - Advertising and Promotion
Tata McGraw-Hill Publication.
Julie Anne Lambert - The Art of Advertising. University of Oxford.

Daniel Yadin — Advertising - Pearson Education India.
John Caples - Tested advertising methods - Good reads.
ST QA AT 7 A g — g & e - wedr e, smr
Moham M - Advertising Management.
. Belch & Belch — Advertising & Promotion — Tata McGraw Hill.
8. Sontakki — Advertising ~Himalaya Publishing House.
9. Sharma and Singh — Advertising Planning and Implementation --Prentice Hall
10. Mahendra Mohan — Advertising Management — Concepts and cases —Tata McGraw Hill,
11.'S H HKazmi, Satish K Batra Advertising And Sales Promotion
12. Akaker, David A., Batra, Rajeev and Myers, John G., Advertising Management, Prentice
Hall, New Jersey, 1996
13 Book published by Hindi Granth Academy
2. Suggestive digital platforms web links
01- https://www.exchange4media.com/

02- www.afags.com
03- www.adage.com

04- www . aaaa.org
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Suggested equivalent online courses:
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https://victoriousdigital.in/free-digital-marketing-courses/
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Assessment and Evaluation

Suggested Continuous Evaluatlon Method:
External Assessment by University Exam
Maximum Marks : 100

External Assessment : Section(A} : Very Short Questions
University Exam Section Section (B) : Short Questions Total Marks 100
Time : 02.00 Hours Section (C) : Long Questions

FARy Femarks/ suggestions;




