Syllabus of Theory Paper

Class: UG, Year: [ Session: 2025-26

IProgram: Certificate
Subject: Vocational ]
1 Course Code ’
2 [Course Title Fundamentals of Agri- Marketing
3 Course Type Skill Enhancement Course
- |(Interdisciplinary)
4 'Pre-requisite (if any) This course can be opted by the students of any stream
5 [Course Learning outcomes  [After going through this course learners will be able to:
(CLO) _  Understand Traditional methods: of ~Agricultural
marketing, e
- Learn about Holistic Approac marketing in Indian
Philosophy o
- Classify Indian Markets.
- Understand Marketing Functions and functionaries
Expected Job Role / career 0 whole seller, retailer, broker, commission agent, processors,
opportunities work with financing institutions
6 (Credit Value I 2
7 [Total Marks Max. Marks: 100 . [Min. Passing Marks: 35

= _ Part B- Content of the Course.
Total No. of Lectures (in hours per week): 30 . - """ s

Unit Topics L INo. of Lectures
F Prospects of Agricultural Marketing in India 10
e Definition of market .

e Traditional methods of Agricultural marketing
. Compon_eni__s ‘of ‘market, scope and subject-matter of
agricultqﬁe‘fﬁa_rliéting,
. Ethicg"ir_';:"*Ag'ricultural marketing as mentioned in Ancient
_Indian Texts
o - Agricultural marketing and Arthshastra
.+ Concepts of Ahimsa, Sattva, Seva
,,ja:-H'olistic Approach of marketing in Indian Philosophy|
1. (Concepts of Yoga and Sankhya)
JActivity: Visit to local market and collect information about the
" Imarket situation and price of various agricuitural products and
" Ipreparing a report
11 Agriculture Marketing and Economic Development 10
e Importance and need of agricultural marketing,
e Classification of Markets
e Characteristics of markets and ideal system of agricultural
marketing
e Marketed and marketable surplus, Methods of calculations
and measures to increase marketable surplus in India
Activity:
_Visit to a local agricultural market/Mandi and list the various
agricultural products and to study their further processing.
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To visit a local rural market and prepare a report on the import,
export and prices of agricultural products

TIX

10

Marketing Functions and functionaries

e Meaning and classification

s Exchange functions- buying and selling

¢ Physical function-warchousing, transportation, processing;

e Facilitating  function-standardization and grading,
packaging, quality control and labelling (AGMARK)

o Financing and risk management

e Market functionaries: producer to consumer, whole seller,
retailer, broker, commission agent, speculators processors,
financing  institutions need and importance of]
intermediaries o

Activity:

- To visit a food processing unit and prepare a detailed report.

. To visit the warehouse and prepare a report on its working
structure and working system.

Keywords/Tags: Agricultural Marketing, AGMARK, Standardization, Grading

Part C-Learning Resources

Text Books, Reference Books, Other resources

Acharya, S.S. and N.L. Agrawal, Agricultural Marketing in India, Oxford and 1BH,
New Delhi, 2006. .

Amarchand, D. and B. Varadharajan, Introduction to marketing, Vikas Publishing
House Private Ltd., New Delhi,

Gupta, A.P., Marketing of Agricultural Produce in India, Vora and Co. Publishers Pvt.
Limited, Bombay.

Jagadish Prasad, Encyclopaedia of Agricultural Marketing, Mittal Publishers Pvt.
Limited, Bombay.

Kohls, R.L. and J.N. Uhl, Marketing of Agricultural Products, Macmillan Publishing
Company Inc., New York.

6. M.P. Hindi Granth Academy Books
7.
8. Singhal, A.K,, Agricultural Marketing in India, Anmol Publications, New Delhi.

Prasad A. Shivarama, Agricultural Marketing in India, Mittal Publications, New Delhi.

Suggested equivalent online courses: SWAYAM, NPTEL courses and MOOC

Part D-Assessment and Evaluation

Maximum Marks: 100

External Assessment:
University Exam Section: 100
Time - 02.00 Hours

Any remarks/ suggestions: . -
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1. Acharya, S.S. and N.L. Agrawal, Agricultural Marketing in India, Oxford
and IBH, New Delhi, 2006. |

2. Amarchand, D. and B. Varadharajan, Introduction to marketing, Vikas
Publishing House Private Ltd., New Delhi.

3. Gupta, A.P., Marketing of Agricultural Produce in India, Vora and Co.
Publishers Pvt. Limited, Bombay.

4. Jagadish Prasad, Encyclopedia of Agricultural Marketing, Mittal
Publishers Pvt. Limited, Bombay.

5. Kohls, R.L. andJ N. Uhl, Marketing of Agricultural Products, Macmillan

Publlshmg Company Inc., New York.

6. weawEer {E&t U srFreHT fi TEE
7. Prasad A. Shivarama, Agricultural Marketing in India, Mittal

Publications, New Delhi.
8.Singhal, A.K., Agricultural Marketing in India, Anmol Publications, New

Delhi.
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Syllabus of Practical Paper

Part A Introduction

Program: Certificate

Class': UG 'Year: st Yeai'

- Session:2025-26

Pre-requisite (if any)

This course can be opted by the students

of any stream

(CLO)

Course Learning outcomes

Subject: Vocational Course
1 (Course Code
2 Course Title Fundamentals of Agri- Marketing (Practical)
3 (Course Type Skill Enhancement Course
4
5

=% Calculate market surplus

On completion of this course, the students will be able to:
- Know about various marketing functions
- Understand classification of market

- Understand functioning of ware house

6 Credit Value

01

7 otal Marks

Max. Marks: 100

Min. Passing Marks: 35

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): 30

L-T-P:
Unit Topics - No. of Lectures
I 1. Review of agricultural marketing concept.
2. Study of various marketing functions for agricultural
Marketing.
3. To perform classification of Indian Markets.
4. Study of Physical functions- warehousing, transportation,
and processing.
5. To perform Exchange functions- buying and selling.
6. To calculate Marketed and marketable surplus in India.
7. Study of Facilitating functions-standardization and
grading, packaging, quality control and labelling
(AGMARK).
8. To perform analysis on Financing and risk management.
9. Visit to a local market to study various marketing
functions performed by different agencies.
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10. Identification of marketing channel for som
commodities.

11. Collection of Marketing data regarding marketing costs.

12. To demonstrate various methods of storing agriculture
produce.

13. To study the functions and characteristics of various types
of markets (Rural, Mandi, and co-operative society).

14. To Study of a grading unit/visit to a grading unit.

15. To study the status of market-oriented agriculture in local
market.

IKeywords/Tags Agri-marketing, Standardization, Grading, Agmark

Part C-Learning Resources

oS

Text Books, Reference Books, Other resources
Acharya, S.S. and N.L. Agrawal, Agricultural Marketing in India, Oxford and IBH,
New Delhi, 2006.
Amarchand, D. and B. Varadharajan, Introduction to marketing, Vikas Publishing
House Private Ltd., New Delhi.
Gupta, A.P., Marketing of Agricultural Produce in India, Vora and Co. Publishers Pvt.
Limited, Bombay.
Jagadish Prasad, Encyclopaedia of Agricultural Marketing, Mittal Publishers Pvt.
Limited, Bombay.
Kohls, R.L. and J.N. Uhl, Marketing of Agricultural Products, Macmillan Publishing
Company Inc., New York.
M.P. Hindi Granth Academy Books - -
Prasad A. Shivarama, Agricultural Marketmg in India, Mittal Publications, New Delhi.
Singhal, A.K., Agricultural Marketing in India, Anmol Publications, New Delhi.

Suggestive digital platforms web links

Suggested equivalent online courses: SWAYAM, NPTEL courses and MOOC

Part D-Assessment and Evaluation

Suggested Evaluation Methods:

External evaluation Marks

Practical External Evaluation 100

ny remarks/ suggestions:
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Text Books, Reference Books, Other resources
1. Acharya, S.S. and N.L. Agrawal, Agricultural Marketing in India, Oxford

and IBH, New Delhi, 2006.

e
ol JBRINCTPALN ..

Vigyan Mahavighyatav™
UMAIN {M.P.)




2. Amarchand, D. and B. Varadharajan, Introduction to marketing, Vikas
Publishing House Private Ltd., New Delhi.

3. Gupta, A.P., Marketing of Agricultural Produce in India, Vora and Co.
Publishers Pvt. Limited, Bombay.

4. Jagadish Prasad, Encyclopedia of Agricultural Marketing, Mittal
Publishers Pvt. Limited, Bombay.

5. Kohls, R.L. and J.N. Uhl, Marketing of Agricultural Products, 'Macmillan

Publishing Company Inc., New York.

6. LTI [T U SrwTeHT F EH
7. Prasad A. Shivarama, Agricultural Marketing in Ind1a=_

New Delhi.
8. Singhal, A.K., Agricultural Marketing in Indla Anmol Publications, New
Delhi.
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