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MBA 207- MARKETING MANAGEMENT m (@.
UNIT I
Introduction, Definition, Importance ang Scope of Marketi; g Phil
flements of Marketing Needs, Wants,

esophies of "V‘Hl'kl’fling Managemar:
Demands, Custome, Consumer Markets and Marketers: i

g vs. Selling,

Consumer Market« and Industria| Markets. Concept of Marketing Management, Marketing -Mix

Functions of Marketing Mnnagr'mem, Marketing Qrganisaticns, Ounalities of Marketing Manager

Marketing Environment, Factors Affecting m:

heting Environment, Marketing Information System i
Marketing Research. Strategic Marketing pla

nning,

UNIT 1

Market Segmentation, Segmenting the Market, Benefits / Purpose and Limitations of Market Segmenta-

tions, Market Segmentation Procedure, Basis for rj<,msumm/lnduslrial Market Segmentation.

Market Targeting ntreduction, p

rocedure, Piodyct Posilioning Introduction,
i‘iffs*muliming the Product, p

Objectives, Useful
rodict Positioning Strategy, Consumey Behaviour

-Introduction, Impertance
& Process

UNIT 11

Marketing -Mix Decisions, Product Decisions

New Prodyet l)r\volopment—Conc@pl and Necessity for
Development, Failure of New Froducts,

New Procuet Planning and Development Process, Praduct-iviix,
Branding and Packaging Decisicns, Prochuct Life cycle -Stages and Strategies for Different Stages of 2i¢.
¥

BN v
i‘li('ing Decisions, Pricing Objectives, Policies method

flsuihmiou for Consumer/ Industrial Product;, r
hannels: Current trends in V\/holpsaling

s of Setting Price, Pricing Strategies, Channels of
actors Afecting Channel Distribution, Management nf
and Retailing, Retait Distribution System in India.

Promotion: Pmmoti()nrMix, Advertising, Gales Promotion, Personal Selling, Publicity and Public Relations.

ARBrief Account of Marketing of Services, Rural Marketing, CRM. Electronic Marketing; B2C, BIR and coc,

Direct Marketing through Internet, Internationai Markpling etc.

Suggested Reading:

L Kotler Philip - Marketing Management. Analysis, Planning, Implernentations and Control
(Pearson Education 12th Edition)

2. . Station William J- rum_lamenlals- of Marketing (MC Graw Hill)

3 Kotler, Philip and Armstrong Graw - Principles of Marketing (Pearson Education, 11(h

' Edition)

A, Kotler Philip Keller Kevind Lane Koshy Abraham and 1ha Mithileshwar - Marketing

Management: A south Asian Perspective (Pearson Fducation 12th Edition)
S Ramaswamy v.s. ang Namakumari ¢ Marketing Management Planning, Implementation and
Control (Macmnillian, 3r Fdition)
6. Etzel M1 Walker 1), and Stanton William i. Marie

(Tata Mc Gra Hill 1311 Edition.)

ting concept & Cases special Indian Fdition

7. Mc Carthy and Perreault - pacic Marteting: £ Glohal Marketing Approach (Tata Mc Graw il
15th.
8 Kortz and Roona - Principles of Marketing (Thomeon India Edition, 2007)
) N ) 0’ )
k NS ‘\’
n O %




S5
MBA 202: BUSINESS LEGISLATIONS P} g
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UNIT |

Introduction, Indian Contract Act, 1872-Meaning of Law, Object of law, Indian contract Act, 1572

t, Offer and acceptance, Considmati(m, Capacity to contract,
consent, Legality of object, Discharge of contract,

Contract of Agency-modes of

Definition of, contract, Valid contrac oo
Remedies for breach of contract, Quasi contract

creating anagency, Rights and duties of 3agent and principal, Termination of
agency.

UnNIT 1

Sale of Goods Act, 1930, Partnership Act, 1937,

Consumer Protection Act, 1986 53l of Goods Act,
1930-Essentials of » Contrat of saje, Conditicns

and warranties, Rights and duties of buyer, Rights of an
ware. Partnersllin Act, 1937 Conc
sions Partnership deed, Incorporation and dissolution.

unpaid seller and huyers he ept of partnership and ire major provi

Consumer Protection Act, 1986: Definitions, Objectives and commissiong ang Provigions (District Forum,

State commission and national Commission.

UNIT 111

Negatiable Instrument Act, 1881-()r_>l|nition.
exchanges and cheque, Holdor and holder in duy
means, Dishonor and disch

types and characteristics of Promissory note, pilis of
2 course, En!,l(.-rsement, lnstruments obtained by unlawiy)
arge of negotiahle instrument, Banker and customer.

UNIT v

Indian Companies Act 1956-Definition

’

» Characteristics and kinds of company, Formation of » company,

Memorandum of Association and its contents, Articles of Association and its contents, Prospectus,

spectus, Right sand liabilities of members of Company
Company Management —Appointment of directors, r

managing director,

registration of Prospectus, Statement in lieu of pro

ower, Dutjes and liabilities of 3 director and

Intellectual Property Rights /\ctsAMeaning of IR, The Patent Act 197

0 —Introduction, Histary, Meaning
of patent, Kinds, Proc edure for g

ant of patent, Right of Patentee, Infringement of patent.
The Copyright Act, 1957 — Introduction, History, Me

aning of copyright, Registration of copyright, Terms
of copyright, Infringement of copyright.

Suggested Reading:

1 N.D. Kapoor Marcantile | aw - Sultan Chand andg s0ns

2 “ikie. Garg R.C. Chawla, Mercantile Law Kalyani Publishers

3 M C Kuchhal, Business law - Vikas Publishing House Ltd. :
4 AK. Mazumdar & G K. Kapoor, « orperate Raw - Taxmann Publishers
s V.S. Dajey, corporate law - Taxinann
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"ARCH METHODOLOGY

UNIT

Intmduuion-'Conr.r!pt of Research and s Application in Yarious Tunctions of Managernerw[, Types of
Research, Types of Business Problems Encountered by the Researe her, Problems and Precautions ta the

Recearchers

Process of Research: Steps nvelved in Research Process Rocoarch Design: Various Methods of Research
Design.

UNIT NI

Collection of Data- Concept of Sample, Sample Size and Sampling Proce

dure, Various Types of Samipling
Techniques, Determination and Selection af 5

ample Member
Types of Data: Secondary and Primary, various Methods of Collection and Data, Preparation of Question

naire and Schedule, Types of Questions, Sequencing of Questions, Check Questions, Lengtly of Question

naire, Precautions in Preparation of Ouestionnaire and Collection of Data.

UNIT Il

Analysis of Data: Coding, Editing and Tabulaticr, of Data, Various Kinds of Charts and Diagrams Used in
Data Analysis: Bar an Pie Diagrams and ther Jgnificance, Use of SPS5in Data Ahaiysib, Application and

Anglysis of Variance {ANOWA). Measurement and Central 'T"emls-m,y, Measure ‘of Dispersinn and their

Advantages.

UNIT v
Report Preparation: Types and Layout of Research Report, precaut

ons in Preparing the Research Report

Bibliography and Annexure in the Report: sig iilicance, Drawing Conclusions, Suggestions and Recom

mendations to the Concerned Persons

Suggested Reading:

1 Cooper and Schindler - Business Research Methods (Tata Mc Graw Hill, sth Edition)

Z. _Saunders - Research Methods fur Businpeee students (Pearson Education, 2nd Edition 2007)
3, Panneer Selvam - Research Methodelogy (Prentice Hall of India, Fdition 2008)

4, Gravetter - Research Method for Rehavourial Sciences (( engage Learning)

5 Beri G.C. - Marketing Recearch {Tata M- Graw Hill, 4th Edition)

6 Kothari C.R. - Research Methodology Methods & Techniques (New Age

International Publishers 2nd Edition 2004}




MEA 204: OPERATIONS RESEARCH RV
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UNIT 1
Operations Research:-ses Stope

and anplication: of orerations research ip managerial decision-making
[)(ecisionrmaking erlvirmlmﬁ-ﬂt\:—i.)ec‘;sio'--making unider certainty, Uncertainty and risk situations, Decision

tree approach and its applications .

UNIT 11
Linear programming: Mathematica) formulations of | p Modals for producy mix

problems, Graphical apd
simplex method of solving Lp problems

» Sensitivity analysis, Duality
Transportation problem] Varinge methads of finding initial basic feasible solution and optimal solution.
Assignment model. Algorithm and je applicaticns.

UNIT Iy

Game Theory: Concept of Bame, Two.person erosum g

ame, Pure and mixed sirategy games, Saddle
point, Odds Method, Dominance methead

and eraphical methad for solving mixed strategy pame.

Sequencing Problem Johnsons algorithm for o iobs and twao machines, n jobs and three machines, two

Iobs and m -Machines problems.

UNIT 1v

Queuing Theory Characteristics of M/M/I quene model Application of Poisson and Exponential distriby,.

tion in estimating arrival rate and service rale, Applications of queue model for heryey service to the

customers. Replacement Problem Replacemont of assets (h

al deteriorate with time, Feplacemeant of
assels which fail suddenly.

Project Management Ryjoc for drawing 1he network diagram, Applications of CPM and PERT technigies
nproject planning and control, crashing of operations.

Suggested Reading:

1 Vohra - Quantilative Technigues in Management (Taty Mcgraw-Hill 2nd Edition), 2003,
? Kethari - Quantitative Techniques (Vikas 1996 3, Edition)

3 . laha Hamby - Operations Research {(Pearson, 3rg Edition).

4 Sharma J K - Operations Resea. h (Pearson 3rg Editian).

5 Kapoor V.K. - Operations Research (5. ¢ hand, 4th Edition) |
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